
CITY OF TULARE

CONCERT SERIES – ECONOMIC IMPACT STUDY / VISITOR ANALYSIS

JULY 2026

2301 Rosecrans Ave., Suite 4140

El Segundo, CA 90245

TEL: 424-297-1070 | URL: www.kosmont.com

CONCERT SERIES – VISITOR AND ECONOMIC IMPACT ANALYSIS

CITY OF TULARE



KOSMONT COMPANIES      |     2

BACKGROUND

Kosmont Companies (“Kosmont”) was hired by the City of Tulare (“City”) to conduct an updated visitor and 

economic impact analysis to better understand the metrics of concert visitors during the 2026 Concert Series. 

Kosmont utilized Placer.ai, a mobile data analytics provider, to create a custom polygon for Zumwalt Park (including the 

AdventistHealth Amphitheater) and analyze the home location of visitors and their demographic characteristics. 

Kosmont provided high-level estimates of the economic impact from visitor spending at Tulare hotel and retail 

establishments based on estimates from the previous year and visitor trends.

During the 2026 Concert Series season thus far, the Amphitheater held 7 major events as shown below:

Additionally, more acts are scheduled for August 2026, including a stand-up comedy evening with Howie Mandel 

featuring Jay Pharoah, country music duo LoCash, and a reggae music festival featuring four acts.

5/9 RATT with LA Guns 

5/16 Banda Machos 

5/23 Vegas McGraw 

6/26 The Beach Boys

6/27 I Love the 90s (Vanilla Ice, Color Me Badd,        

Black Sheep)

7/4 Independence Day Celebration

7/10 John Waite with John Cafferty
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PLACER.AI VISITOR DATA

 Placer.ai is a mobile data analytics provider that tracks daily movement of over 30 million people in the U.S. via 

anonymized mobile app data. This information reveals visitor / resident / employee travel trends to/from major 

events, shopping centers, major retailers and other places of interest – providing insight into store/center trade 

areas, hourly and daily visitation statistics, and consumer demographic characteristics.

 Kosmont utilized the Placer.ai platform to observe visitation trends during the 2026 concert season. The analysis is 

based on visits to the Zumwalt Park (bound by E. Tulare Ave., S. M St., S. N St., and E. Kern Ave.) that lasted at 

least 10 minutes. It includes visits to commercial and other businesses fronting on Zumwalt Park. It also may 

include multiple visits to the park from the same people on the same day.

 This analysis highlights visitor trends and analytics among visitors to the Amphitheater site for a ~2-month period 

one day before the first concert (May 8th) through one day after the most recent concert (July 11th)
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EXECUTIVE SUMMARY

 Major Regional Destination Event: Placer.ai estimated ~73,000 visits from ~42,000 unique visitors to the 

downtown core during the 2025 events. In the 2026 season thus far (measuring from May 8 to July 11, 2026), 

Placer.ai has estimated ~49,300 visits from ~33,500 unique visitors during the 2026 events.

 Improved Visitation: Average daily visits on concert dates grew by 15% from 2,221 in 2025 to 2,551 in 2026. 

Visits grew even more on non-concert dates by 23% from 440 in 2025 to 542 in 2026, highlighting Zumwalt Park’s 

growing significance as an anchor in the City of Tulare.

 Strong Local Draw with Broad Reach: 86% of visits to Zumwalt Park come from Tulare County (with 61% 

coming from within a 3-mile radius of Zumwalt Park). Approximately 4% of visits come from over 100 miles away 

from Zumwalt Park and 1% of visits are from out of state (representing 18 different states). 

Source: Powered by:    (Accessed July 2026)



KOSMONT COMPANIES      |     5

EXECUTIVE SUMMARY

 Positive Economic Impact: In 2025, Kosmont estimated over $250,000 in off-site visitor spending from concert 

attendees for the period of May 22 to Sept. 28, 2025. Based on visitation recorded during the 2026 season (May 8 – 

July 11, 2026), Kosmont estimates the Concert Series has so far generated ~$191,500 in off-site visitor spending, 

including ~$168,800 in off-site retail spending and ~$22,700 in hotel room revenue. 

 High-Level Economic Impact Projections: Assuming the Concert Series continues for the same number of 

days as last year’s series, Kosmont estimated full season attendance to reach between 85,800 and 98,600 visits. Using 

this estimated visit range, Kosmont estimates the Concert Series could generate between $333,000 and $382,000 in 

off-site visitor spending and approximately $7,400 to $9,100 in direct City sales tax and TOT revenues, plus 

additional revenues associated with taxable on-site spending.

 Positive Downtown Spillover Effects: Concert Series continues to act as a downtown “showcase” enabling 

many to discover new downtown businesses while attending events.

Notes: Retail interpolation and estimates based on total visits. Hotel estimates based on total visitors. 

Data provided by CoStar / Smith Travel Research (STR)

Sources: CoStar / STR (Accessed July 2026)
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ADVENTISTHEALTH AMPHITHEATER

AERIAL MAP

Source: Google Maps (Accessed July 2026). 

Notes: The area outlined in blue reflects the study area used in the visitor analysis.
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TULARE CONCERT SERIES

2026 VISITOR ANALYTICS

▪ The 2026 Concert Series at the AdventistHealth 
Amphitheater (“Amphitheater”) at Zumwalt 
Park officially began on Saturday, May 9, 2026 
with RATT with LA Guns

▪ The Amphitheater hosted seven events so far 
from Saturday, May 9, to Friday, July 10, 2026

Visitor Data (5/8/26 to 7/11/26)

Visits 49,300

Visit Frequency 1.47

Visitors 33,500

Average Visit Length 110 minutes

Avg. HH Income $101,600

Clockwise from Top Left: Vegas McGraw; Vanilla Ice (I Love the 90s); 

Color Me Badd (I Love the 90s); The Beach Boys with John Stamos

(Images from Spade Entertainment’s Instagram page @spadeconcerts)
Source: Powered by:    (Accessed July 2026)
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VISITOR TRAFFIC 

BY DAY

TULARE 

CONCERT SERIES

(MAY 8 TO 

JULY 11, 2026)

Avg. daily visits (concert dates) = 2,551

Avg. daily visits (non-concert dates) = 542

Source: Powered by:    (Accessed July 2026)
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TULARE CONCERT SERIES

VISITOR DEMOGRAPHICS 5/8/26 TO 7/11/26

Demographic Highlights

Total Visits 49,300

Visit Frequency 1.47

Total Unique Visitors 33,500

Average HH Size 3.21

Number of Households 

(calculated estimate)
10,400

Median Age 35.3

Most Common Ethnicity Hispanic (62.3%)

Bachelor’s Degree or Higher 11.7%

Median HH Income $78,300

Average HH Income $101,600

Visitor Incomes

< $50,000 30.2%

$50,000 - $100,000 32.1%

> $100,000 37.7%

Visitor Ethnicities

Hispanic 62.3%

White 30.0%

Other 3.2%

Asian 2.2%

Black 2.2%

Education Levels

High School or Less 51.9%

Some College/Associates 36.4%

Bachelor’s or Higher 11.7%

Source: Powered by:    (Accessed July 2026); Notes: These demographic numbers reflect the attributes of its visitors (captured market) as 

opposed to the wider population within the trade area (potential market). Captured market emphasizes the Census block groups that generated more 

visits to the property over areas that generated fewer visits. This approach weights the block groups by number of visits. Median age was taken from 

potential market data due to privacy issues with captured market data.
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TULARE 

CONCERT SERIES

TRADE AREA 

MAP

Powered by:             (Accessed July 2026)

▪ The heat map on the top left shows that the 
Concert Series has drawn visits primarily 
from other communities in California along 
with a few visits from out of state. Out of 
state visitors are likely spending dollars on 
lodging, restaurants, and gas stations

▪ The heat map on insert shows most visits 
are coming from various cities and towns 
along the 99 Fwy. 

▪ The Concert Series remains a significant 
local draw with 61% of visits coming from a 
home location within 3 miles of Zumwalt 
Park. 15% of visits have a home location 
between 3 and 10 miles of Zumwalt Park, 
14% from 10 to 30 miles, 6% from 30 to 100 
miles, 3% from 100-250 miles, and 1% from 
250+ miles away

▪ Observing counties, 86% of 
visits to Zumwalt Park come 
from Tulare County

▪ Out of state visits total ~520 
visits (1% of all visits) and 
includes visits from 18 
different states. Most out of 
state visits were from Idaho, 
Texas, Washington, Montana, 
Arizona, and Nevada
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TULARE 

CONCERT SERIES

TRAFFIC MAP

Powered by:             (Accessed July 2026)

▪ The diagram shows that visitors to 
Zumwalt Park come from all 
directions

▪ Most visits come east along Tulare 
Ave. primarily coming off the 99 
Fwy. and Mooney Blvd.
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TULARE CONCERT SERIES
WHERE VISITORS GO BEFORE/AFTER VISIT BY CATEGORY

After Visiting

# Category Foot-Traffic

1 Home 53.8%

2
Fast Food & 

Quick-Service Restaurants
9.5%

3 Work 4.1%

4
Community Shopping 

Centers
4.1%

5 Gas Stations 3.2%

6 Groceries 2.3%

7 Restaurants 2.0%

8 Breakfast, Coffee, Bakeries 1.7%

9 Bars & Pubs 1.4%

10 Hotels & Casinos 1.3%

Powered by:             (Accessed July 2026)

▪ The adjacent tables show the top 10 
locations where visitors come from prior 
to visiting Zumwalt Park (left table) and 
where visitors go to following a visit to 
Zumwalt Park (right table)

▪ Approximately half of visitors who attend 
the concert series arrive from home and 
leave for home. It appears that several 
thousand visitors dine locally before and 
after a concert. Other top categories 
include work and gas stations. 

▪ Hotel stays are low, just 1.3% of visitors 
go to hotels after a concert. Overnight 
stays in local hotels / motels are 
estimated at ~30 room nights per event, 
including artists and their staff

▪ Placer identified the top ten hotels/motels 
where overnight visitors stayed after a 
concert (See Slide 13). 

Before Visiting

# Category Foot-Traffic

1 Home 45.8%

2
Fast Food & 

Quick-Service Restaurants
7.5%

3 Work 7.2%

4
Restaurants 

(Full-Service and Casual)
5.8%

5 Gas Stations 3.5%

6 Banks & Financial Services 3.3%

7 Stores & Services 3.3%

8
Community Shopping 

Centers
2.6%

9 Fitness 2.1%

10 Beauty & Spa 2.0%
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After Attending Concert

# Location Address City

1 Comfort Suites 1021 N. Blackstone St. Tulare

2 Motel 6 1111 N. Blackstone St. Tulare

3 Fairfield Inn & Suites 1225 Hillman St. Tulare

4 Hampton Inn & Suites 1100 N. Cherry St. Tulare

5 Quality Inn 1010 E. Prosperity Ave. Tulare

6 Best Western Town & Country Lodge 1051 N. Blackstone St. Tulare

7 Village Inn Motel 1135 MLK Ave. Tulare

8 Hillstone Inn 1183 N. Blackstone St. Tulare

9 Comfort Inn & Suites 210 E. Acequia Ave. Visalia

10 Corcoran Inn 1317 Whitley Ave. Corcoran

Powered by:             (Accessed July 2026)

TULARE CONCERT SERIES 
HOTELS/MOTELS WHERE VISITORS STAY
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DISCLAIMER

These analyses, projections, assumptions, rates of return, and any examples presented herein 

are for illustrative purposes and are not a guarantee of actual and/or future results. Project pro 

forma and tax analyses are projections only. Actual results may differ from those expressed in 

this analysis, as results are difficult to predict as a function of market conditions, natural 

disasters, pandemics, significant economic impacts, legislation and administrative actions.
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