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BACKGROUND

Kosmont & Associates, Inc. doing business as Kosmont Companies (“Kosmont”) is pleased to present this
economic analysis to the City of Tulare (“City”) to estimate benefits on the commercial / retail environment in the
City and downtown area from the the new Adventist Health Amphitheater’s concert series (“Project”) held
during 2025, as supplemental work to the Economic Development Strategic Plan (“EDSP”).

= Kosmont interviewed Amphitheater operator to understand number of events/dates, ticket pricing,
attendance and estimated retail sales generated on site.

Economic Benefits from Amphitheater Operations
= Based on the attendance, Kosmont estimated the visitor spending at Tulare hotel and retail establishments.

Placer.ai Visitor Data

" To the help the City get better understanding the metrics of concert visitors, Kosmont utilized Placer.ai to
create a custom polygon for the amphitheater and analyze the home location of visitors and their
demographic characteristics.
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BACKGROUND

The Amphitheatre held 10 major events in its inaugural season, drawing over | 1,400 attendees to Tulare downtown as
shown below:

5/23 Los Lobos - 890

5/24 Grand Opening - 618

6/13 Lonestar w/Tyler Rich — I, 184

6/28 Clint Black w/Joe & Martina - 1,185

7/18 Toad The Wet Sprocket w/Six Pence None The Richer — 1,293
8/2 ZZ Tush wiStevies Petty - 984

8/30 Regulo Caro & Noel Torres - 1,442

9/5 Starship w/A flock of Seagulls — 1,305

9/26 Sugarhill Gang w/Furious Five - 990

9/27 - Dokken w/Lynch Mob — 1,450

Spade estimates that City receives over $100,000 in billboard, print, and media advertising reaching across the Central
Valley. Adventist Health paid the City $500,000 for naming rights for the first five years.
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ADVENTIST HEALTH AMPHITHEATER

AERIAL MAP
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EXECUTIVE SUMMARY

= Major Regional Destination Event: Placer.ai estimates ~73,000 visits from ~42,000 unique visitors to the
downtown core during the 2025 events. Spade has already booked 10 events for 2026, including the Beach Boys.

= Broad Trade Area Reach and Meaningful Visitation:Visitors come from Fresno and beyond (Spade
Entertainment estimates only 10% come from Tulare, while several hundred come from 12 states, perhaps in
conjunction with visits to Sequoia or Yosemite National Park).

= Positive Economic Impact for Many Downtown Businesses: Outlet mall retailers, gas stations and
restaurants/bars are most likely to see increased sales during the weekend. Kosmont estimates over $250,000 in
off-site retail spending from attendees. Hotels received modest benefit with an estimated +250 new room nights
from visitors, artists and their crew for the Concert Series season. Including onsite spending the City likely
receives as much as $10,000 in direct tax revenues, plus indirect taxes from new business property and other taxes.

= Positive Downtown Spillover Effects: Concert Series will act as a downtown “showcase” enabling many to
discover new downtown businesses while attending events. Attendance is likely to increase substantially over time.
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PLACER.AIl VISITOR DATA

= Placer.ai is a mobility data provider that tracks daily movement of over 30 million people in the U.S. via
anonymized mobile app data. This information reveals visitor / resident / employee travel trends to/from major
events, shopping centers, major retailers and other places of interest — providing insight into store/center trade
areas, hourly and daily visitation statistics, and consumer demographic characteristics.

= Kosmont utilized the Placer.ai platform to observe visitation trends during the 2025 inaugural concert season. The
analysis is based on visits to the Downtown and Zumwalt Park (bound by E. Arrow Hwy, Euclid Ave, E. A St, and
N. 3rd Ave) that lasted at least 10 minutes. It includes visits to commercial and other businesses fronting on

Zumwalt Park.

= This analysis highlights visitor trends and analytics among visitors to the Amphitheater site for a five-month period
before the first concert (May 22"9) until the day after the final concert (September 28).
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TULARE CONCERT SERIES

2025 VISITOR ANALYTICS

The Adventist Health Amphitheater
(“Amphitheater”) at Zumwalt Park officially
opened on Friday, May 23, 2025 and featured a
concert by Los Lobos

* The Amphitheater hosted ten events from
Friday, May 23 to Saturday, September 27, 2025

Visitor Data

Visits 73,300
Average Visit Length 99 minutes | |
Avg. HH Income $88,000 L

Top and above left: Images of outdoor concert and event at the Amphitheater.
5 Ab ight: Aerial of the Amphitheat
kOSI%OIl Source: Powered by: @ Placer.ai (Accessed November 2025) evers erial of the Amphitheater KOSMONT COMPANIES | 7
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6,000

VISITOR TRAFFIC
BY DAY 5000 Avg. daily visits (concert dates) = 2,221

Avg. daily visits (non-concert dates) = 440

TULARE CONCERT
SERIES .
(MAY 22, 2025 TO
SEPTEMBER 28, o
2025) 2,000 H
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TULARE CONCERT SERIES

VISITOR DEMOGRAPHICS 5/22/25 TO 9/28/25

Demographic Highlights Visitor Incomes
Total Visits 73,300 < $50,000 37%
$50,000 - $100,000 32%
Visit Frequency 1.73 > $100,000 31%
Total Unique Visitors 42,400 — —
Visitor Ethnicities
Average HH Size 3.28 Hispanic 65%
Number of Households White 28%
: 12,900
(calculated estimate) Other 3%
Median Age 33.2 Asian 2%
Most Common Ethnicity Hispanic (65.1%) Black 2%
Bachelor’s Degree or Higher 11% Education Levels
Median HH Income $69,600 High School or Less >5%
Some College/Associates 34%
Average HH Income $88,000 Bachelor’s or Higher 11%

market) as opposed to the wider population within the trade area (potential market). Captured market emphasizes the Census block groups that
generated more visits to the property over areas that generated fewer visits. This approach weights the block groups by number of visits. Median age KOSMONT COMPANIES | 9
Pie was taken from potential market data due to privacy issues with captured market data.

H Source: Powered by: @ Placer.ai (Accessed November 2025); Notes: These demographic numbers reflect the attributes of its visitors (captured
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TULARE
CONCERT SERIES
TRADE AREA
MAP

The diagram on right shows that the
Amphitheater draws from many
cities and towns along the 99 Fwy.
from as far north as Fresno and as
far south as Bakersfield. Several
hundred visitors appear to have
come from out of state, likely
spending substantial dollars on hotel
and restaurants and gas stations.

Powered by: @ Placer.ai (Accessed November 2025)
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TULARE
CONCERT SERIES
TRAFFIC MAP

The diagram shows that visitors
come from all directions

Most visits come east along Tulare
Ave. primarily coming off the 99
Fwy.
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TULARE CONCERT SERIES

WHERE VISITORS GO BEFORE/AFTER DOWNTOWN VISIT

Before Visiting Downotwn After Visiting Downtown

=  While half of visitors who attend the 5
concert ser.les arrive from home and leave n Category % of Visits n Category % of Visits
for home, it appears that several

thousand visitors dine locally before and Home 45.5% Home 529%
after a concert

. Fast Food & Quick-Service o Fast Food & Quick-Service o
= Other top categories include fast food 2 Restaurants 7.6% 2 R estaurants 8.8%
and quick-service restaurants, work, gas Community Shopping
stations, and restaurants. Kosmont 3 Work 6.6% 3 Centers 4.1%
estimates the visitors spent over
$250’OOO during the inaugural season 4 Banks & Financial Services 3.1% 4 Work 3.8%
. . .
Placer Identlﬁed the top ten hotels/mo:cels 5 Restaurants 3.0% 5 Gas Stations 3.4%
where overnight visitors stayed (See Slide
14). Overnlght, stays in local hotels and 6  Gas Stations 2.9% 6 Restaurants 2.7%
motels are estimated at 20-40 room
nlghts per event, including the artists and ; Community Shopping 28% — | 21%
their support staff. Centers
8 Fitness 2.4% 8 Fitness 1.9%
9  Breakfast/Coffee Shops 2.1% 9  Breakfast/Coffee Shops 1.9%
10 Beauty & Spa Stores 2.1% 10 Nature & Landmarks 1.3%
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TULARE CONCERT SERIES
DINING PLACES WHERE VISITORS EAT BEFORE/AFTER VISITING DOWNTOWN

Before Visiting Downtown After Visiting Downtown
O S N O L R

Jack in the Box 444 E. Tulare Ave. Tulare Jack in the Box 444 E. Tulare Ave. Tulare
2 Taco Bell 510 E. Tulare Ave. Tulare 2 Taco Bell 510 E. Tulare Ave. Tulare
3 Don Chepe 505 E. Tulare Ave. Tulare 3 McDonald’s 108 E. Cross Ave. Tulare
4  Starbucks 491 N. ] St. Tulare 4 In-N-Out Burger 1591 E. Prosperity Ave.  Tulare
5  China Garden 500 E. Tulare Ave. Tulare 5 Domino’s Pizza 424 E. Tulare Ave. Tulare
6  Burger King 601 E. Bardsley Ave. Tulare 6  Starbucks 491 N. ] St. Tulare
7  Little Caesars Pizza 461 N. K St. Tulare 7  Burger King 601 E. Bardsley Ave. Tulare
8 Domino’s Pizza 424 E. Tulare Ave. Tulare 8  China Garden 500 E. Tulare Ave. Tulare
9  McDonald’s 108 E. Cross Ave. Tulare 9  Chili’s 1292 E. Prosperity Ave.  Tulare
10 Dutch Bros. Coffee 968 S. Blackstone St. Tulare 10 Raising Cane’s 1579 E. Prosperity Ave.  Tulare

k()sA I Powered by: @ Placer.ai (Accessed November 2025)
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TULARE CONCERT SERIES
HOTELS/MOTELS WHERE VISITORS STAY

Before Attending Concert After Attending Concert
O S N O L

La Quinta Inn & Suites 5438 W. Cypress Ave. Visalia Hampton Inn & Suites 1100 N. Cherry St. Tulare
2 Hampton Inn & Suites 1100 N. Cherry St. Tulare 2 La Quinta Inn & Suites 5438 W. Cypress Ave. Visalia
3 La Quinta Inn & Suites 1500 N. Cherry Ct. Tulare 3 Fairfield Inn & Suites 1225 Hillman St. Tulare
4  Motel 6 1111 N. Blackstone St.  Tulare 4 E 1051 N. Blackstone St.  Tulare
Country Lodge
5  Eagle Mountain Casino 1850 WWest St. Porterville 5 Eagle Mountain Casino 1850 West St. Porterville
6 R 1051 N. Blackstone St.  Tulare 6  Wyndham Visalia 9000 W. Airport Dr. Visalia
Country Lodge
7  Super 8 4801 W. Noble Ave. Visalia 7  Motel 6 1111 N. Blackstone St. ~ Tulare
8 Fairfield Inn & Suites 1225 Hillman St. Tulare 8  Holiday Inn Express 1016 E. Prosperity Ave.  Tulare
9  Lamp Liter Inn 3300 W. Mineral King Ave. Visalia 9  Fairfield Inn & Suites 3540 Rosedale Hwy. Bakersfield
10  Wyndham Visalia 9000 W. Airport Dr. Visalia 10 La Quinta Inn & Suites 1500 N. Cherry Ct. Tulare
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DISCLAIMER

These analyses, projections, assumptions, rates of return, and any examples presented herein
are for illustrative purposes and are not a guarantee of actual and/or future results. Project pro
forma and tax analyses are projections only. Actual results may differ from those expressed in
this analysis, as results are difficult to predict as a function of market conditions, natural
disasters, pandemics, significant economic impacts, legislation and administrative actions.
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